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MY 
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“I stand upon my desk to remind myself that we must constantly look at things in a different way ...”



ALESSANDRO CINI 

16.06.1987 – Italy

SR. CONCEPTUAL - CREATIVE ART DIRECTOR

www.alessandrocini.com
+39 340 – 9685454

contact@alessandrocini.com
axel.cini@gmail.com

WORK EXPERIENCE:

Settembre 2021 –  Present
Senior Art Director, Cernuto Pizzigoni and Partners, Milano

November 2019 –  March 2020
Senior Art Director, Life, Longari and Loman, Bologna.

May 2017 –  October 2019
Creative Art Director, Geometry Global / Ogilvy, Milan.

December 2016 – March 2017
Art Director, KEKO, Kemper Kommunikation, Frankfurt.

August 2015 – September 2016
Art Director, Geometry Global, Hamburg.

October 2014 – December 2014
Art Direction Intern, Young & Rubicam, New York.

June 2014 – September 2014
Art Direction Intern, Young & Rubicam, Prague.

April 2014 – June 2014
Art Direction Intern, Le Bureau, Stockholm.

2012 – 2015.
Creative Director, Founder, Graphic Designer 
@ twentiesdesign.com ®

EDUCATION & TRAINING:

2013 – 2015
Portfolio Program, Art Direction
Miami Ad School Europe, Hamburg - Germany

2009 – 2013
B.A Bachelor L.A.B.A Accademy of Fine Arts
Graphic Design & Multimedia, Florence

Grade: 110/110 cum Laude
Bachelor Dissertation: 
“Be Active, from Corporate to Corporate Visual Identity”

2006 – 2008 
Computer Engineering, University of Pisa

2001 – 2006
Scientifi c High School Filippo Buonarroti, Pisa
Secondary School Leaving Certifi cate grade: 85/100

PRESS & AWARDS:

Cannes Lions 2013: Silver Outdoor & Media Lion 
Lürzer’s Archive Students Contest vol. 3–15 

AdsoftheWorld – Creativity – Adeevee – Gutewerbung   
WeLoveAds – Hello Creatives – Future Rising Youmark – 

Brand-news – Advertiser.it

SKILLS:

 CREATIVE ADVERTISING CONCEPTS

STRATEGIC INSIGHTS & PROBLEM SOLVING  
INTERPERSONAL  COMMUNICATION SKILLS 

INFOGRAPHICS & CORPORATE IDENTITY DEVELOPMENT

DIGITAL AND SOCIAL CAMPAIGNS: DEM, BANNERS, PED, WEBSITES 

ADOBE CREATIVE SUITE & GOOGLE WEB DESIGNER : 

LANGUAGES:

ITALIAN (Mother Tongue)
ENGLISH (Fluent)

GERMAN (B.1)

“Never stop testing, and your advertising will never stop improving.”

Greatest strengths



HAMBURG - ADVERTISING SCHOOLPISA & FLORENCE - THE BEGINNING

PRAGUE - CZECH REPUBLICSTOCKHOLM -SWEDEN NEW YORK CITY - USA HAMBURG - FRANKFURT - GERMANY MILAN - ITALY BOLOGNA - ITALY

MIAMI AD SCHOOL   EUROPE

"I soon realized that no journey carries one far unless, as it extends into the world around us, it goes an equal distance into the world within."

110 cum Laude

Alessandro Cini
 Sr. Creative Art Director

MILAN - ITALY
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